
Changing the nature of "advertising": what will no longer be considered 
an advertising. New understanding of hidden advertising 

Sponsorship and product placement: differentiation and new requirements 

Advertising on video sharing platforms (e.g. YouTube) and social knowledge 
sharing platforms (e.g. Facebook, LinkedIn) 

Advertising through e-marketing channels 
(via email, messaging services, chatbots, etc.) 

Regulations of advertising of medicines, medical equipment, 
methods of prevention, diagnostics, treatment and rehabilitation: what's new? 

Other regulatory novelties and new horizons for pharmaceutical companies 

11:00 – 13:00   DISCUSSION 
13:00 – 13:30  Q&A SESSION 

AUDIENCE

SPEAKERS

INFORMATION

&

REGISTRATION 

Pharma executives, marketing directors, lawyers, 
representatives of professional and business associations.

Lidiia Sanzharovska
Counsel

Andrii Gorbatenko
Partner

Organizational partner: Pravotoday Information Agency
Event partner: Marketing Agency GB17 – Garden of Brands

TOPICS TO BE DISCUSSED 

Participation fee: 4500 UAH. Clients of Legal Alliance get a 20% discount. 
Members of partner associations get a 10% discount. 

Registration required: https://bit.ly/44cf3ev 

Language of the webinar: Ukrainian. 

Should you have any questions regarding registration and participation, 
please contact at news@l-a.com.ua or on the phone +380 67 445 7784 Natalia, 
+380 67 710 9707 Tetiana. 

See you online!

06.07.23
WEBINAR

online

INNOVATIONS PROVIDED BY AMENDMENTS 
TO THE LAW OF UKRAINE "ON ADVERTISING"

NEW REGULATION 
OF ADVERTISING:  
HOW THE PHARMACEUTICAL 
INDUSTRY SHOULD 
PREPARE? 


